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the pursuit of knowledge of 
international phenomena

“international”: the 
encounter with difference 
across boundaries

bigger than inter-state 
politics
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International studies

IP

IE IC

“the international system”

“global social relations”

inter-state

“transactions and encounters among multiple worlds”



Science

systematic, methodical links 
between premises and 
conclusions

subject to public criticism 
and improvement

focused on producing 
worldly facts
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Science

phenomenalism transfactualism

dualism neopositivism critical 
realism

monism analyticism reflexivity



Scotch Whisky

an international product

domestic market too 
small to support the 
industry

terroir as a selling-point

“duty free”
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EXPORT MARKETS 

8  EXPORTS OF SCOTCH WHISKY FOR THE CALENDAR YEARS 1981 TO 2012 
 Volume Value   Volume Value 
 LPA £ million   LPA £ million 
1981 244,239,375 784.75  1997          276,937,370     2,394.33  
1982 251,277,064 871.60  1998          254,042,920     2,030.41  
1983 227,844,492 858.09  1999          266,630,395     2,093.69  
1984 231,286,678 931.38  2000          277,096,784     2,156.71  
1985 225,894,432 993.94  2001          283,632,089     2,295.29  
1986 236,188,393 1,070.13  2002          263,772,741     2,285.29  
1987 240,174,162 1,135.51  2003          273,269,419     2,375.43  
1988 245,977,491 1,288.79  2004          267,300,351     2,263.04  
1989 242,491,750 1,469.46  2005          277,904,381     2,370.34  
1990 238,304,608 1,712.48  2006          294,502,609     2,478.63  
1991 227,748,446 1,833.89  2007          318,436,324     2,824.55  
1992 231,272,367 1,958.88  2008          302,367,100     3,056.88  
1993 256,872,038 2,093.85  2009          304,342,467     3,134.64  
1994 252,209,071 2,191.29  2010          297,398,055     3,447.79  
1995 262,078,484 2,277.05  2011          353,963,645     4,225.76  
1996 256,805,902 2,278.13  2012          335,593,301     4,273.21  
 

9  EXPORTS OF SCOTCH WHISKY TO THE MAJOR MARKETS IN 2012 
 % of  

Market 
Malt  Blend 

Total 
£ 

Million  Bottled Bulk Grain Bottled  Bulk 
EU ex UK 32.71  15,030,684  684,347  2,048,476  80,619,045  19,645,765  118,028,317  1,326.45  
France 11.94  6,060,178  13,556  500,759  23,562,281  12,963,492  43,100,266  433.96  
Spain 4.66  1,246,933  9,883  60,893  13,951,999  1,538,678  16,808,386  195.34  
Germany 4.08  2,908,284  93,156  199,615  8,839,233  2,684,917  14,725,205  168.87  
Poland 1.49  52,856  -    652,721  4,622,537  57,189  5,385,303  43.35  
Estonia 1.29  168,589  -    3,083  4,288,576  176,618  4,636,866  69.39  
Italy 1.24  1,341,997  514,183  57,471  2,241,706  337,016  4,492,373  41.14  
Netherlands 1.21  1,641,421  5,510  267,867  2,116,700  352,135  4,383,633  49.32  
Others 6.79  1,610,426  48,059  306,067  20,996,013  1,535,720  24,496,285  325.08  
USA 9.89  4,871,461  10,172  72,633  24,236,117  6,506,237  35,696,620  757.99  
Singapore 4.98  1,601,947  -    216,454  16,004,368  150,710  17,973,479  339.16  
India 4.55  821,689  10,075,856  5,381  1,361,388  4,159,069  16,423,383  61.59  
South Africa 4.13  2,009,215  445,854  54,212  11,362,324  1,024,030  14,895,635  161.57  
Brazil 3.58  1,764,379  2,736,700  6,698  8,188,579  213,585  12,909,941  83.65  
Mexico 2.74  112,248  6,072  28,234  9,415,203  331,736  9,893,493  91.85  
Thailand 2.61  30,395  4,457,717  11,688  4,911,074  4,669  9,415,543  38.95  
UK 6.99  3,095,500  -    -    22,139,700  -    25,235,200  -    
Total All 
Markets 

100.00  33,826,697  22,112,101  6,463,022  262,353,896  36,072,785  360,828,501  -    

 

Source: HM Revenue & Customs 

Volume figures are in LPA 

Scotch Whisky

an international product

domestic market too 
small to support the 
industry

terroir as a selling-point

“duty free”
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18 MARKET DISTRIBUTION OF 2012 SALES OF MALT SCOTCH WHISKY 
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industry

terroir as a selling-point

“duty free”



Scotch Whisky

an international product

domestic market too 
small to support the 
industry

terroir as a selling-point

“duty free”



Knowing about whisky

the effects of different 
shapes of pot stills

causal claims: intend to tell 
you how to make 
something happen
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Knowing about whisky

sip it straight or with a few 
drops of water, don’t add 
ice and don’t shoot it

interpretive claims: intend to 
tell you how to “go on,” i.e. 
what the rules are
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Scientific knowing

evaluate claims for 
systematicity, publicity, and 
worldliness

applies equally to causal 
and interpretive claims

“objectively” valid facts

“knowing-that”
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Other kinds of knowing

how to actually make 
whisky from barley and 
water

technical knowledge: skills, 
“know-how”
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Other kinds of knowing

appreciating the experience

making distinctions in 
accord with “the culture of 
a period” (Wittgenstein)

aesthetic knowledge: 
“tasting notes”

ht
tp

://
m

ed
ia

1.
s-

nb
cn

ew
s.c

om
/j/

TO
D

AY
/S

ec
tio

ns
/T

od
ay

%
20

Fo
od

/Im
ag

es
/W

O
M

EN
W

H
IS

K
IE

S
%

20
O

C
T%

20
10

04
.g

rid
-6

x2
.jp

g

http://www.whiskiesofscotland.com/uploaded_images/img_07361_72_1843.jpg


Other kinds of knowing

taxes on amount distilled, 
at least since the 17th 
century

excise warehouses for 
maturing whisky, at least 
since 1853

ethical knowledge: moral 
status of the activity
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Science

phenomenalism transfactualism

dualism neopositivism critical 
realism

monism analyticism reflexivity



Ways of knowing

ways of evaluating claims

epistemic

technical

aesthetic

normative

“disenchantment” 
privileges "scientific" ways 
of knowing
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Ways of knowing

representational evaluative

value-neutral
(“view from 
nowhere”)

scientific technical

value-expressive aesthetic normative
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Ways of knowing

representational evaluative

impersonal
(“view from 
nowhere”)

epistemic technical

value-expressive aesthetic normativeEthics

Engineering

Art

Science



Ways of knowing

representational evaluative

impersonal
(“view from 
nowhere”)

Science Engineering

value-expressive Art Ethics

N CR

A R



THE NEOPOSITIVIST’S 
VIEW OF THE WORLD

Representational = 
phenomenonalism

Evaluative = 
transfactualism

Impersonal = dualism Science
(neopositivism)

critical realism = 
Engineering

Expressive = monism analyticism = Art reflexivity = Ethics



Technical know-how

“getting things done”

consistency matters less 
than results or effectiveness

diplomacy

local experience / expertise
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Aesthetic knowing
“expressing a vision”

authenticity or recognition

“progress” somewhat 
meaningless

representations of 
international affairs...

...and international 
representations



Ethical knowing

“what should be”

expresses a value and 
evaluates what we actually 
have in light of that

justice or rightness

theology, and “secular 
theology”



Against mixing

forms of knowledge are 
limited in their scope

representational 
knowing leaves the world 
as it is

impersonal knowing does 
not tell us what to do
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Against mixing
getting the intention right is 
crucial

"human beings are created 
in the image of God"

"agents and structures are 
mutually constituted"

"democracy causes peace"

that requires close attention to 
context because intention is not 
in the head



Against mixing

blended scotch whisky 
tastes like nothing in 
particular

serious global challenges 
call for a broad range of 
contributions

diversity keeps us humble


